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company REVOLUTIONARY

a creative digital marketing agency who think outside of the box to

capture attention and drive relevant traffic to SME's and startups.



Every successful business starts with an idea. It's the team and

the well-planned journey to the vision that make it a success.
Crowth is achieved through creativity and the combining of
multiple strategies and mediums that share the same

message and goal.
We created LevyColes with the sole purpose of helping
founders, marketing teams and their beloved businesses to

achieve growth.

OLI COLES Co-founder




"Crowth is never by mere chance;

it is the result of forces working together’”
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Ritchie's of Rothesay
Branding, Font & Colour Palette
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Mount Stuart
Branding & Attraction Icons
MOUNT STUART

HOUSE
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ICONS

MOUNT STUART

NATURE
The main logo Icon of Mount Stuart will also be used as the main icon for the house.

[><] All other Icons are as follows
MOUNT STUART CULTURE ESTATE HOUSE FORESTRY EDUCATION
CULTURE
= 8 w
.
COAST COLLECTIONS GARDENS VISUAL ARTS SELF CATERING

MOUNT STUART

HOUSE | NATURE | CULTURE

. WEDDINGS RETAIL CORPORATE NATURE FOOD
= EVENTS
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Connecting people,
art, land and
learning

Mount Stuart House and Gardens are located on the beautiful island of
Bute. Bute Is only 33 miles from Glasgow. It is the most accessidle of the
westerly isles from the Scottish Central Belt. It's 2 peaceful island haven,

Just a stone’s throw away from the mainfand

The spirit of nineteenth-century invention is embodied in Mount Stuart - 2

feat of Victatian engineering, this neo-gathic marsion was one of the most

s
MOUNT STUART

technologically advanced houses of its age. Iranic, when you consicer the
medieval ingpiration of the Gothic Revival. Set in 300 acres of grounds
which include designed gardens, woodland and coast there is something

for everyone at Mount Stuart!
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The excitement on Archie’s face when we

unveiled his

zg; BLADESMAN



Welb design isn’t just art. It involves a whole collection of different skills —

from copywriting and typography, to layout and artwork — all fused

together to create an interface that not only displays a visually appealing

aesthetic, but that communicates its function and facilitates easy access to

its content and successful conversions.




WEB DESIGN - TIP 2

Truly understand your customer
..'.‘

Map out each user journey with clearly annotated wireframes

Design based on your brand guidelines and user goals

Choose the most suitable CMS with the future in mind | -
Optimise your site for search engines %ﬁ m 3 =
Ensure your site is secure and suitably hosted ’

WEBSITES WE'VE DESIGNED & DEVELOPED
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The smile on Tom's face when he first

saw his new
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At LevyColes we vvelcome a challenge.

A particular favounte IS creatlng content and building

h

an engaged and relevant social following for brands

pre-launch.. l —
' U

..and often without disclosing what the product is.
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4,500 gained 1,000 gained Still top secret!
3 months 3 weeks 12 month project
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Pre-launch, start collecting proprietary data of likely future customers ™
- . Be clever (you don't have to reveal the end product)

Ny

-

It's never too early to start partnership conversations
Build a social following of future customers
—— =
B Engage a PR person/ firm
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WHO WE'VE HYPED PRE-LAUNCH
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The joy Lawrence felt when we revealed

our

METABOLIC

LONDON



SOCIAL - TIP 4

ONE'N  TeacherH TiEBREAKTENS  Galliard ’C} feast it METABOLIC COUTURE
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Evory point counts



LevyColes is a fantastic agency to work with, J;ﬁ’é!"

the team are extremely knowledgeable,
helpful and passionate about digital.
LevyColes have transformed Galliard’s
Instagram and always delivered on the

targets they aimed to achieve for us.

Galliar

Homes



HIGHLIGHT No. 3




HIGHLIGHT No.3 2017/18

LUXE PROPERTY GROUP

SEO

5,000+

web visits

SOCIAL

8,100%

iNncrease

AWARENESS

70,000+

engagements

(after 6 months)

From O to 17k monthly
visitors in 4 months

LevyColes have surpassed our
targets month on month and
have been a fantastic

Support to our team.

O feast.it

SEO

8,000+

web visits

SOCIAL

3,900+

followers
PPCS

7,900%

ROI

(after 3 months)



SEARCH ENGINES - TIP 5

- Understand what your users are actually searching for, not what you think
they are searching for

el i }F b, o
Ensure your website meta data is fully optimised >
— . SEREN
Content is key - develop a year round content strategy that is relevant

Refresh, refresh, refresh! SEO is ever evolving, be sure to analyse your
keyword strategy on a monthly basis and make tweaks where necessary to
get the most out of organic search campaigns.

CLIENTS WE'VE OPTIMISED & ADVERTISED
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The look of shock on Willy's face when we

said we haad

[AR[]USEL



COMMUNICATE - TIP 7

()feast it METABOLIC ROMANS  7iEBREAKTENS

LONDON INTERNATIONAL Every point counts




Celebrate, maintain, adapt & repeat.




Oli Coles Co-Founder & Creative Director

Oli has 11 years of establishing businesses under his belt alongside acting as a digital
marketing & UX design consultant for many leading brands.

He was the Founder of Alphalinks, an online marketplace for the global investment
management industry which he grew to over 600 institutional investment firms
worldwide. Oli's strengths are in growth strategies, design and leadership.
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James Levy-Vassie Co-Founder & Digital Marketing Director i

James is a highly technical & experienced digital marketer, having worked both client-
side for a FTSE 250 media company and agency-side for one of London's leading B2B " 2y
tech content marketing agencies.

With 10 years of digital experience and having worked with clients such as Google,
Vodafone, Dell, & Cisco, James is well equipped to lead all digital aspects for our clients.




ADAM SIMMONDS

ame  fNewoeswan  (AR0Usp COUTURE — poplEnvBERT

/) ALLIANCE

{\‘_A."J H égﬁ%%
CCE))"T%N W dream conditions  OATLANDS & VILLAG] O feastit @QVALOREM ISLINGTO;\I SQUARE

& T
IGILMOUR&GRAYl QJJWHVTE HICKS &j BROWN Jﬂww METABOLIC

NNNNNNN /

LONDON
7
OTHER/CLVB evapo Galliard ROMANS
Homes INTERNATIONAL

, -@
- JNSannsSL @L OMA X MindSauce N’

............... 1 T INCrenisy
FRIENOLY

SANCTUARY S A e rAY TT -~ Bright Young
SLOANE SQUARE F ;
ONE DN GRADUATES FLOWERS TeacherHQ E:».B“C'!‘AK“NS Dr Things |Acgeeme

cccccccccccccccccccccccccccc

\TCHIE ¢

OSTEOPATHY &) POP-UP-FITNESS  MOUNT STUART l: EIBA @ - Q‘vaffectgroup



thanb you

2 years of growth



